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If the innovation is "act of introducing something new", we are in trouble! The Southeast of Europe has for centuries been home of innovators; we can brag with names like Tesla, Cyril and Methodius or Aristotles. However, particularly with today's Generation Y, it seems that we are more keen on enjoying the fruits of modern technology, rather than trying to upgrade them. 

Talking specifically about Macedonia, needless to say that innovation and creativity are, particularly for the youth, a ticket out of the present lethargy compressed in 35% unemployment, massive public administration, pocket money as salary in most of the private sector and rather expensive education. Still, motivation comes not only from a healthy imagination of the individuals, but it certainly demands a strong impetus from the authorities. Which leads me to my main point:

The present government spent millions of euros on campaigns for high education, education for elderly students and campaigns for active aging. Still, what we see in reality is declining number of "A" students, reduced interest in natural sciences and more and more young people with one desire – to leave abroad and be able to expand their horizons elsewhere. 

Unfortunately the government strategies completely forgot about the main target group of these campaigns: youth coming from small towns with population of not more than 2,500, which in fact dominate the country; youth coming from the closed ethnic societies in the north of the country; and youth coming from the cities with highest perspective of working as bar tenders or waiters/waitresses. 

What these people require is direct confrontation of what they could gain by only switching on their brains. And this is easier said than done in Macedonia. Number 1 cause of death for innovation is lethargy, as elaborated above. Lethargy does not lead only to loss of interest, it literally makes one dependant on constant low self-esteem and, in absence of better word, there is no good innovation without a good ego.
The only way to reset the minds of the youth and let them be pro-active and do not hesitate about revealing and pushing forward their ideas is to confront them. But confront them on their territory. Be present locally, rather than electronically via TV commercials. Be present in their elementary schools high schools and playgrounds, rather than at roundtables with their teachers. Be present among their peers, rather than in their outdated curricula.

Last year the European Union launched the Year of Creativity and Innovation. This brought to surface a number of programmes like the Competitiveness and Innovation Framework Programme, the FP 7 etc. All these programmes share a same goal: define the idea and bring it to reality.   
Programmes like these will help the youth learn about project applications, finding partners, building consortiums, calculate costs and evaluate their work. But the question still remains: how do you motivate an idea? Isaac Newton does not live in the 21st century, Apples no longer fall on your head because we forgot how to sit under trees. Hence, I will repeat what I said above, one must confront young thinkers with their own minds. But to do that, one must speak their language, know their habits and be in their burrows. Since it is obvious, in my humble opinion, that innovation nowadays demands motivation. Motivation, therefore, must come from us, as a request to the youth to pave the way for their successors. Social networks are a solid start. Same as the flash internet games. These have started based on the same idea of innovation and now compose a market of millions of euros and millions of people. 

Grassroot approach has always been the best, we know that. But one must remember, when you go grassrot you enter a world of equals. And this is the main problem we have in inspiring innovation. We seem to have forgotten how to treat young thinkers as equals. And they are the only chance for all of us having a safe future.  
Going local opens a vast number of possible partners who already have a network and direct attachments with the local public, and can also directly benefit from bringing innovation opportunities to the people in their own neighbourhood. 

The Association of Units of Local Self-Government (ZELS), a coordinative body registered as an NGO whose main task is to ease up the communication among the municipalities in the country, already has the field offices in practically all municipalities, operating under the roof of the municipal halls, and hence they can easily determine the direct ideas and desires of possible innovators. Needless to say, since they operate under the same roof with the municipal (political) authorities, it should be easy for this body to provide the necessary political support form the central government, more precisely through the Ministry of Local Self-Government. 

Ministry of Local Self-Government can easily find its role as a direct applicant for the EU funds for development of innovation and creativity under the IPA programme. In close cooperation with the Ministry of Information Technology, the Ministry of Education, or the Secretariat for EU Affairs, this Ministry can actually serve as main catalyst of ideas and possible tendering of creative innovators. 

Another possibility offers the network of universities, so-called dispersed studies of the state universities scattered throughout the country. The universities can access the Tempus and Erasmus Mundus programmes directly and as part of this programmes they can easily promote innovation and creativity as part of their facultative curricula or even organise a separate programme that would be sponsored by the state, or again, by the EU development programmes. 
This is merely a set of ideas on how to motivate innovation and creativity among the youth. Certainly, it would demand a serious networking among all parties concerned before any of this could see the light of the day. But that is what creativity is all about. That is in fact our main role as educators; to build a snowball that will create an avalanche, in this case avalanche of ideas.           
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